Editorial Board  by unknown
VISION RESEARCH
Founded by THORNE SHIPLEY
Chairman and Editor-in-Chief
Dennis M. Levi, School of Optometry, University of California Berkeley, CA 94720-2020, U.S.A.
Vision Research Editorial Oﬃce
Vision Research Editorial Oﬃce, c/o Elsevier, 525 B Street, San Diego, CA 92101-4495, U.S.A. E-mail: VR@elsevier.com
Vision Research is a journal devoted to the functional aspects of human, vertebrate and invertebrate vision and welcomes papers
that address important issues in basic and/or clinical research.
Author inquiries: For inquiries relating to the submission of articles (including electronic submission where available), please visit the Elsevier
Author Gateway at http://authors.elsevier.com. The Author Gateway also provides the facility to track accepted articles and set up e-mail alerts
to inform you of when an article’s status has changed, as well as detailed artwork guidelines, copyright information, frequently asked questions,
and more. Contact details for questions arising after acceptance of an article, especially those relating to proofs, are provided after registration of
an article for publication.
Frequency: Published 28 issues/annum.  2006 Elsevier Ltd. All rights reserved.
Publication information: Vision Research (ISSN 0042-6989). For 2006, Volume 46 is scheduled for publication. Subscription prices are available
upon request from the Publisher, from the Regional Sales Oﬃce nearest you, or from this journal’s website (http://www.elsevier.com/locate/
visres). Further information is available on this journal and other Elsevier products through Elsevier’s website (http://www.elsevier.com). Sub-
scriptions are accepted on a prepaid basis only and are entered on a calendar year basis. Issues are sent by standard mail (surface within Europe,
air delivery outside Europe). Priority rates are available upon request. Claims for missing issues should be made within six months of the date of
dispatch.
Orders, claims, and journal inquiries: Please contact the Customer Service Department at the Regional Sales Oﬃce nearest you. Orlando: Elsevier,
Customer Service Department, 6277 Sea Harbor Drive, Orlando, FL 32887-4800, USA; phone: (+1) (877) 839 7126 or (+1) (800) 654 2452 [toll-
free numbers for customers inside USA] or (+1) (407) 345 4020 or (+1) (407) 345 4000 [customers outside USA]; fax: (+1) (407) 363 1354 or (+1)
(407) 363 9661; e-mail: usjcs@elsevier.com. Amsterdam: Elsevier, Customer Service Department, PO Box 211, 1000 AE Amsterdam, The
Netherlands; phone: (+31) (20) 4853757; fax: (+31) (20) 4853432; e-mail: nlinfo-f@elsevier.com. Tokyo: Elsevier, Customer Service Department,
4F Higashi-Azabu, 1-Chome Bldg., 1-9-15 Higashi-Azabu, Minato-ku, Tokyo 106-0044, Japan; phone: (+81) (3) 5561 5037; fax: (+81) (3) 5561
5047; e-mail: jp.info@elsevier.com. Singapore: Elsevier, Customer Service Department, 3 Killiney Road, #08-01 Winsland House I, Singapore
239519; phone: (+65) 63490222; fax: (+65) 67331510; e-mail: asiainfo@elsevier.com.
USA mailing notice: Vision Research (ISSN 0042-6989) is published semimonthly (except three times per month in March, June, September, and
December) by Elsevier Ltd., PO Box 211, 1000 AE Amsterdam, The Netherlands; at Elsevier Inc., 525 B Street, Suite 1900, San Diego, CA 92101-
4495, USA. Annual subscription price in the USA $3601.00 (valid in North, Central, and South America), including air speed delivery. Periodical
postage rate paid at Jamaica, NY 11431, USA. USA POSTMASTER: Send address changes to Vision Research, Elsevier, Customer Service
Department, 6277 Sea Harbor Drive, Orlando, FL 32887-4800, USA. Airfreight and mailing in the USA by Publications Expediting Inc., 200
Meacham Avenue, Elmont, NY 11003-2632.
Front cover illustration: see p. 2253.
Advertising information: Advertising orders and inquiries should be sent to: USA, Canada, and South America: Tino DeCarlo, Advertising De-
partment, Elsevier Inc., 360 Park Avenue South, New York, NY 10010-1710, USA; phone: (+1) (212) 633 3815; fax: (+1) (212) 633 3820; e-mail:
t.decarlo@elsevier.com. Europe and ROW: James Kenney, Advertising/Commercial Sales Department, Elsevier Ltd., 84 Theobald’s Road,
London WC1X 8RR, United Kingdom; phone: +44 (0) 20 7611 4494; fax: +44 (0) 20 7611 4463; e-mail: j.kenney@elsevier.com.
Printed in the United Kingdom by Alden Press Ltd.
The paper used in this publication meets the requirements of ANSI/NISO Z39.48-1992 (Permanence of Paper).
Senior Editors
WOLFGANG BAEHR, Salt Lake City, UT, U.S.A.
DAVID BURR, Pisa, Italy
CASPER J. ERKELENS, Utrecht, The Netherlands
DANIEL KERSTEN, Minneapolis, MN, U.S.A.
ADAM REEVES, Boston, MA, U.S.A.
STEVEN K. SHEVELL, Chicago, IL, U.S.A.
The Senior Editors are assisted by an Editorial Board consisting of:
MARTIN S. BANKS, Berkeley, CA, U.S.A.
ROBERT BARLOW, Syracuse, NY, U.S.A.
GEOFFREY BOYNTON, La Jolla, CA, U.S.A.
ELI BRENNER, Rotterdam, The Netherlands
MARISA CARRASCO, New York, NY, U.S.A.
PATRICK CAVANAGH, Cambridge, MA, U.S.A.
DENNIS DACEY, Seattle, WA, U.S.A.
HEINER DEUBEL, Mu¨nchen, Germany
DAVID H. FOSTER, Manchester, U.K.
MARK GEORGESON, Birmingham, U.K.
MARTIN GIZZI, South Orange, NJ, U.S.A.
DONALD HOOD, New York, NY, U.S.A.
NICOLAS KATSANIS, Baltimore, MD, U.S.A.
FRED KINGDOM, Montreal, Canada
ILONA KOVACS, Budapest, Hungary
VICTOR LAMME, Amsterdam, The Netherlands
BARRY LEE, New York, NY, U.S.A.
SUSANA MARCOS, Madrid, Spain
SUZANNE P. MCKEE, San Francisco, CA, U.S.A.
ANTHONY NORCIA, San Francisco, CA, U.S.A.
BRUNO OLSHAUSEN, Davis, CA, U.S.A.
MICHAEL PARADISO, Providence, RI, U.S.A.
TATANIA PASTERNAK, Rochester, NY, U.S.A.
GARY RUBIN, London, U.K.
FRANK SCHAEFFEL, Tu¨bingen, Germany
CLIFF SCHOR, Berkeley, CA, U.S.A.
RUXANDRA SIRETEANU, Frankfurt, Germany
MALCOLM SLAUGHTER, Buﬀalo, NY, U.S.A.
SIMON THORPE, Toulouse, France
KATHLEEN TURANO, Baltimore, MD, U.S.A.
CHRISTOPHER TYLER, San Francisco, CA, U.S.A.
JAM VAN GISBERGEN, Nijmegen, The Netherlands
JONATHAN VICTOR, New York, NY, U.S.A.
TED WENSEL, Houston, TX, U.S.A.
DAVID WHITAKER, Bradford, U.K.
HUGH WILSON, Toronto, Ontario, Canada
Preparation of supplementary data
Supplementary ﬁles oﬀer the author additional possibilities to publish supporting applications, movies, animation sequences, high-resolution
images, background datasets, sound clips and more. Supplementary ﬁles supplied will be published online alongside the electronic version of
your article in Elsevier Web products, including ScienceDirect: http://www.sciencedirect.com. In order to ensure that your submitted ma-
terial is directly usable, please provide data in one of our recommended ﬁle formats. Authors should submit the material in electronic format
together with the article and supply a concise and descriptive caption for each ﬁle. For more detailed instructions please visit our Author
Gateway at http://authors.elsevier.com
When supplementary ﬁles are supplied, an additional ‘supplementary’ ﬁgure list should also be submitted. Any supplementary material that
is not directly referred to from within the text of your manuscript should be referred to via use of a footnote to the article title. In addition, it
is also recommended that a short description is provided for each supplementary ﬁle supplied. When published online, the descriptive texts
will appear as captions alongside links to the relevant supplementary ﬁles, an example layout of online supplementary material can be viewed
at http://authors.elsevier.com/ArtworkInstructions.html?dc=AI49.
Please note that any supplementary material supplied is subject to the normal peer review process.
